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Follow in the footsteps of the current branding of the company, to 
tell their story in order to help the bees-their main priority. Selling 
honey and other related products helps build both of these things 
in the best way possible.

Target Audience
Tourists
Gift Givers
Adults (Gen-Z and up)

Goals and Objectives
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Brand Strategy

Telling a story through packaging as much as possible to get 
audience involved and interested. Using earthtone and a bit more 
saturated color palette to show off the naturality of where the 
honey comes from. Typography is chosen for a more rustic and 
homemade feeling. This all comes together to create the locally 
made, homestyle feel that consumers come in to the store for.

Goals and Objectives
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Story BeesSavannah

Homemade Clas sicRustic

Goals and Objectives
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• All honey is made naturally, which can effect which honeys are 
made such as tupelo

• Asked the owner if there was a reason for the three bees on the 
logo, he said there wasn’t any significance

• Showing people and including them in the process will get them 
to love bees and help save the bees

• Strive for the highest quality honey
• Stores range from Savannah, GA all the way to Eagle River, AK

Research
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• Head of the Bee Cause Project
• Non-profit organization that teaches kids in classrooms and 

communities about the process and bees
• Has helped introducing around 97 beehives
• More than 1,000 pollinated themed books were donated to 

school
• 48 pollinator gardens planted
• 4 sanctuaries supported

Research



11 Research



12

Ideation



13 Ideation



14 Ideation



15 Ideation



16 Ideation



17 Ideation



18 Ideation



19

Final Solutions



20 Final Solutions



21

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

Nexa Rust Script
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Montserrat

Final Solutions
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Want to check out more?

Website: caileyglatz.com

Portfolio

https://www.caileyglatz.com/
file:E:\GRDS%20408\CaileyGlatz_PortfolioPresentation.pdf

